
Work has progressed well this year in 
each of our three strategic priorities:
reducing the affordability and 
availability of alcohol, and regulating 
alcohol marketing. 

Although minimum unit pricing remains caught up in the 
legal system, we have continued to work alongside partners 
to campaign for an end to the cheap alcohol that causes 
so much harm. This involved supporting advocacy work 
at European level coordinated by SHAAP, as well as using 
the media and social networks to highlight the issue. We 
appeared in Channel 4’s Dispatches programme, The Cost 
of Cheap Alcohol, to stress the need for minimum pricing. 
At UK level, we supported the Alcohol Health Alliance (AHA) 
campaign to highlight the cost of cheap alcohol to our NHS, 
and wrote to the Chancellor urging him not to bow to the 
alcohol industry and make further cuts to alcohol duty. 

A major focus of our activity this year was using licensing to 
protect public health. We commissioned research to map 
licensed premises and alcohol harm across Scotland which 
found that neighbourhoods with the most licensed premises 
have alcohol-related deaths rates more than double those 
in neighbourhoods with the fewest – further evidence of 
the importance of controlling availability. The outputs from 
this research include an online map and 30 local profiles, 
as well as being invited to make presentations to various 
licensing meetings. Our review of licensing boards’ policy 
statements found that while some progress has been made 
in licensing boards’ use of public health evidence, this varies 
considerably across boards and more needs to be done to 
ensure that licensing policies better serve the public interest. 

The Air Weapons and Licensing (Scotland) Bill included a 
number of recommendations from our Rethinking Alcohol 
Licensing report to improve the current licensing system. 
We provided oral and written evidence to the Committee 
scrutinising the Bill and circulated MSP briefings at each 
stage of the process. Thanks to our work with MSPs on the issue 
of annual reporting, licensing boards will now have to publish 
more data on how they are promoting the licensing objectives.

How our children and young people are bombarded by 
alcohol marketing is a real cause for concern. Research we 
commissioned found 95% of 10 and 11 year olds recognised 
a beer brand; higher than their recognition of leading brands 
of biscuits, crisps and ice cream. Over half of the children 
associated Carling with football and those who use social 
networking sites had greater recall of alcohol brands and were 
more likely to have consumed alcohol themselves. The findings 
are more evidence that the current codes are inadequate 
and are failing to prevent under 18s from absorbing alcohol 
marketing messages on TV, online, when watching sports, 
and in the cinema. Our “Alcohol Truth” project worked with 
high school pupils in Edinburgh and Midlothian to analyse 
how the alcohol industry markets its products. The project has 
evaluated well and we hope the approach can be used in other 
schools and community settings. 

We have continued to support Alcohol and Drug 
Partnerships (ADPs) to effectively implement national policy 
in local areas, and brought partners together in knowledge 
exchange events. In North Ayrshire and Edinburgh City, 
activity has focused on reducing the impact of alcohol on 
people other than the drinker, understanding the experiences 
of people in recovery from alcohol problems, and 
encouraging the public to become more involved in licensing. 
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This has been a difficult year for Alcohol Focus Scotland, with the very sad loss of our Chief Executive,  
Dr Evelyn Gillan, who passed away in July after a short illness. Evelyn was an inspirational campaigner 
and leader who made a huge contribution to improving Scottish society through her work on alcohol 
control and violence against women. She leaves behind an incredible legacy. Evelyn was also much 
admired internationally and it was her involvement with the Global Alcohol Policy Alliance that led to 
Edinburgh being selected to host this October’s Global Alcohol Policy Conference. As co-hosts, Alcohol 
Focus Scotland looks forward to welcoming delegates from all over the world to share knowledge about 
new evidence, effective policies and successful advocacy approaches to reducing alcohol harm. 
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To help the thousands of children and young people affected 
by a family member’s drinking, AFS successfully sought 
funding for a new practitioners’ toolkit as well as launching 
a new online resource, ADAM (Another’s Drinking Affects 
Me) www.adamresource.org.uk aimed at 11-16 year olds. An 
updated directory of services for families affected by alcohol 
was launched in conjunction with Scottish Families Affected 
by Alcohol and Drugs at the Scottish Parliament.

Working in partnership with like-minded organisations gives 
us a more powerful, united voice to influence decision 
makers to implement effective alcohol control policies. 
Some examples this year include joining UK campaigners 
to demand government action to improve the labelling of 
alcoholic drinks, echoing Eurocare’s calls to remove alcohol 
sponsorship from Formula 1, signing a conflict of interest 
statement to protect non-communicable disease policy from 
commercial interests, and writing joint letters with Scottish 
organisations to keep alcohol out of football grounds.

AFS is clearly viewed as an authority on alcohol issues, as 
evidenced by the number of invitations to present at meetings 
and conferences, provide training, offer expert comment to 
the media and to contribute to government consultations. 

We were invited to provide evidence to the House of Lords 
inquiry on the EU alcohol strategy where we made the case 
for a new comprehensive strategy to include action on price, 
availability and marketing. Here in Scotland, the introduction 
of the lower drink drive limit in December 2014 was a very 
welcome development and one which AFS has long lobbied 
for to make our roads safer. The Scottish Government’s 
alcohol strategy is now six years old and we look forward to 
being key partners in driving forward the next phase to protect 
children, families and communities from alcohol harm. 

Finally, I would like to thank our funders, partners, fellow 
Board members and staff for their continued support and 
dedication to tackling alcohol harm in Scotland.

Dr Mac Armstrong CB
Chair of Alcohol Focus Scotland

to play a leading role in creating 
a world where alcohol is no 
longer a major cause of harm.

a future free from widespread 
health and social harm caused 
by alcohol.

independent, evidence-based, 
equalities focused and determined 
to bring about change. 

we aim to reduce harm by bringing about a significant reduction in alcohol consumption across 
the population, prioritising our efforts in those areas where the evidence is strongest - reducing the 
affordability and availability of alcohol and regulating alcohol marketing.
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306
people completed alcohol 
awareness training

216
people completed workplace 
alcohol training

delegates attended our 
National Licensing Conference in October

120

2,543 people in the licensed trade

PLH and Refresher training delivered to

 
 

18 8Licensing Board
members trained Licensing Standards

Officers trained

2,000
website visitors a month

TV appearancesmedia stories radio interviews

121

22%
Twitter followers

increase from last year 11
issues of 

eFocus newsletter

33
briefings 

and factsheets

4
consultation 
responses

Oh Lila, Rory training delivered to

495 practitioners
supporting children affected by 
adult’s drinking
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September 2015

2015 2014
£ £

Income

Voluntary income 690,460 694,076

Charitable activities 312,200 232,900

Bank interest 1,151 1,243

Total income 1,003,811 928,219

Expenditure

Learning and Development 459,011 402,947

Policy, Research and Advocacy 252,029 180,028

Communication and Information 208,940 212,240

Governance 71,937 57,054

Generating voluntary income 45,522 24,662

1,037,439 876,931

Net movement before other 
recognised gains /losses (33,628) 51,288

Funds 

Unrestricted – property 250,000 337,241

Unrestricted – other 206,486 177,044

456,486 514,285

Restricted 45,000 20,829

501,486 535,114

Alcohol Focus Scotland reported a 
deficit for the year ended 
31st March 2015 of £33,628. 
This deficit reflects the combination 
of an operating surplus of £53,613 
for the year but also the one off 
charge of £87,241 for additional 
depreciation arising from an 
impairment of the charity’s building. 

Income totalled £1,003,811 in 
2014/15 compared with £928,219 
in 2013/14. Income from charitable 
activities increased by £79,300 mostly 
due to the regulatory requirement for 
personal licence holders to undertake 
refresher training. 

Total resources expended in 2014/15 
were £1,037,439 compared with 
£876,931 in 2013/14. The increase 
in expenditure mainly related to the 
cost of providing refresher training 
for personal licence holders and 
the one off cost of the property 
impairment referred to above. 

Thank you to all the individuals, 
organisations and funders who 
have supported our work this year.  

For our full report and financial 
statements, please contact 
Mr Bruce Miller, Financial Controller 
at our registered office or email 
bruce.miller@alcohol-focus-scotland.org.uk 

alchol focus scotland   

for the year ended 31 March 2015

summarised accounts

Alcohol Focus Scotland is a Registered Scottish Charity (SC009538) 
and a Company Limited by Guarantee (Scottish Company No.SC094096).


